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LinkedIn - Top of the tree 

Social media remains a growing phenomenon when it comes to job seeking, with only one platform – LinkedIn – regarded as effective 

for job hunting. Other well-known social media platforms were barely recognized as effective platforms. Nevertheless, of those that 

recognize their value, job searching activity takes place on a daily basis in this space. 

61% of job seekers use 
social media when looking 

for a job. 

LinkedIn is the most 
popular social media 

platform for job hunting 
(54%), followed by Twitter 
(11%) and Facebook (9%) – 
with 34% of respondents 
rating LinkedIn as being 

‘very effective’  

LinkedIn was considered 
the only effective 

platform in recruitment 
terms (indexing a 

positive value above the 
neutral baseline) 

When it comes to job 
searching , men typically 

use social media more 
than women  

(68% versus 61%) 

Google+ was rated almost 
twice as effective as 

Facebook or Twitter  for 
job search 

61% 
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use social media every 
day of  
the week 

 
 

  

of job seekers 

43% 

4 



Are you reaping the rewards? 

Our research shows that the more active you are on social media, the more you will reap the rewards. Those who 

include all qualifications and awards on their profile are likely to receive greater contact.  And the more you share 

your CV, the more likely you are to secure a job. 

 
 

Online pro-activeness is 
certainly rewarded with 

a positive and 
proportionate link  
between online CV 

sharing and getting the 
job 

Pro-activeness  

 
 

Men are substantially 
more active at 

distributing their CVs 
online compared to 
women (71% versus 

59%) who are 27% less 
likely to be contacted by 

a recruiter 

Men vs. Women  

 
 

17% of job seekers 
received a job offer 

through social media 

Job offers 

 
 

The higher the attained 
education level, the 

more social is used for 
job search, the more 
they are contacted by 
recruiters and more  

successfully achieved 
new jobs  

Education 

 
 

The display of a 
Master’s or Doctorate 
degree also increases 

the chances  for a 
candidate to be 
contacted (77%) 

compared to only 59% 
with college only   

Diploma 

17% 77% 
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It’s worth it – promoting yourself on social media 

 

Candidates with stronger networks (whether online or offline) generally 

use social media more often for job related activities. They are more 

often contacted by recruiters, and more likely to receive a job offer. 

 

 

  
 

LinkedIn research has found that investing just  

 

 

is enough for candidates to start experiencing the 

benefits on their platform 
 

  

minutes per day 9 
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Are you missing out? 
• Candidates appear to understand the necessity of maintaining a 

professional image on Facebook, but… despite 69% of 

respondents claiming to understand the importance of maintaining 

a professional image online, only 54% claimed to work hard to 

maintain one. This behaviour is certainly fuelled by the belief that 

such information displayed is seen mostly by friends. However, 

with 1 in 3* consultants having rejected people because of their 

online profile - how many job seekers have unwittingly missed job 

opportunities through a failure to assess their own web 

reputation? 
 

• Candidates were found to overlook the positive impact promoting 

professional awards and achievements on their profiles could 

have. 
 

• With Google+ arguably struggling to find its position in the UK, it 

was interesting to note that it was the 2nd most used social 

platform for job searches (15%), ahead of  Facebook (9%) and 

Twitter (11%). 
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*Adecco Group Global Social Media Report 2014 

 

Have you ever been asked to 

provide your social account 

password? Almost 3% of those 

surveyed had been. Would you? 
 

  

Q. 



“ 

” 
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With recruiters and employers increasingly 
going online to find and evaluate 

candidates, setting up and maintaining a 
profile that showcases your skills 

and achievements is a vital step for 
candidates at any stage of their careers.  … 
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While organisations often look to their 

competitors to see how they’re faring, 

jobseekers are less interested in the 

competition. It’s not about how popular 

a company is or how innovative their 

imagery is – as jobseekers can see 

through all of this. 

 

How organisations react, and interact, 

with their customers is what is key, but 

companies must not forget to get the 

basics right.  

 

Review the most influential 

elements on a company’s social 

media page as rated by job 

seekers…  
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Time for reflection? 

 

 

1. Job Postings / Ability to search for jobs 

 

2. General company information 

 

3. Content posted by the company 

 

4. Recommendations on the company 

 

5. Company’s interaction with users 

 

6. Comments posted by other users 

 

7. Company’s popularity (#likes, 

reviews…) 

 

8. Pictures 

 

9. Number of followers 



While the securing of a job online remains low, jobseekers are increasingly using the 

internet to look for jobs and research organisations – and social media is a key tool in 

this search. 
 

The report highlights 2 key statistics in this area: 
 

 

 

 

 

 

 

 

As much as jobseekers need to protect their own personal brand, employers need to 

protect theirs too.  
 

Organisations should ensure their jobs can be seen online, that their website reflects 

their culture, and includes relevant news and updates. They should also monitor their 

own online reputation – responding to criticisms and complaints  swiftly and be seen to 

engage appropriately with their customers. 
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Advice for Employers 

 
 

 
 

of job seekers 
research potential 
employer’s pages 

of job seekers check 
what others say about 
potential employers 

72% 61% 



To read the full report or explore 

the Global level findings visit 

www.adecco.com/socialrecruiting  
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 Background 

This report was based on an international survey, that involved over 17,272 candidates and 1,502 Human 

Resource Managers between 18th March – June 2nd 2014, collected 777* responses from jobseekers, with the 

purpose of understanding how they search for jobs through social media, which tools they use, and how they 

present themselves online. 

 

To read the full UK report or explore the Global level findings visit www.adecco.com/socialrecruiting  
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*501 complete responses and 276 partial responses 
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